Section I: Module Description Sheets

Module Descriptions – Level 1

Module Description Sheet
King Alfred’s College of Higher Education

  BS1---     Contemporary Business Skills

	
	
	
	
	
	
	
	

	2.
KAC Credits 
	45
	Level  1
	
	Status 
	V or C
	Module Code
	

	
	

	3.
Subject
Business Management
	Type
Taught

	
	
	
	
	
	
	
	

	4.
Pre-requisites



Co-requisites
none

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes

On the completion of this module, students will have presented evidence to indicate that they:


(a) can research, write and present balanced conclusions in an essay


(b)  produce a critique of a paper in an academic journal


(c) Produce a report


(d) Show evidence of data collection, presentation and analysis


(e)  Produce Business Plan


(f)  Show evidence of researching an organisational problem

      (g) produce a Professional development Planning journal log

      (h) demonstrate presentation skills both technically (Powerpoint) and in an interview.

	

	6.
Catalogue Summary

Students will be required to demonstrate competencies under a number of headings:

Academic Theme                   (a). Essay       (b) Critique of a paper in an academic journal

Technical skills theme           (a) Report  (b)  Data Processing and Analysis  (c) Business Plan  

Organisational skills theme  (a) Organisational Project  (b) professional Development plan

The programme is intended to be flexible in that some skills may have to be learned ab initio (e.g. spreadsheeting for the production of a Business Plan) whereas others may already have been acquired (producing a report).   On the completion of the module, students should have a degree of competence in  contemporary business skills, either by past work experience (which may need to be demonstrated and certificated) or via their own in-course learning.




	            
	
	
	
	
	
	
	

	7.
Assessment Pattern

Critique of academic paper

Essay

Organisational Project Report and Presentation

Professional Development Journal

Report and Presentation

Data presentation and statistical analysis

Business Plan


	Weight %

10%

10%

15%

15%

10%

25%

15%
	Pass Req

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Yes


	Comments



	
	

	8.
Indicative Tutorial Team

Michael Davis, Prof. Mike Hart


	


	9.
Indicative Teaching Methods

Workshops, seminars, laboratory work, presentations, group tutorials




	10.
Indicative Learning Activities

     Workshop based activity


Student managed learning


Total
	Hours

  30

370

___

400
	Comments




	11. Sample Assignments

(a) Produce a business plan for a department similar to your own for the next two years.  You need to demonstrate appropriate use of a spreadsheet to display your findings, costing and projections.

(b) Find a recently published paper in an academic journal and subject it to a critical analysis, locating it in the literature base and making an assessment of the strengths and weaknesses.




	
	
	
	
	
	
	
	

	12. Indicative Outline Content

· Essay construction

· The critique

· Organisational projects

· Presentation skills (Powerpoint)

· Elementary statistical analysis (presentation, measures of central tendency and dispersion, presentation and analysis of contingency data)

· Using MS-Office applications (Word. Excel, Outlook, Powerpoint). Database appreciation. Use of internet technologies.

· The Business Plan.




	
	
	
	
	
	
	
	

	13. Indicative Reading

Statistics and research

Saunders,M.,Lewis, P. and Thornhill, A. (2003), Research Methods for Business Students, Pearson Education

Wood, M. (2003), Making sense of statistics – a non-mathematical approach, Basingstoke, Palgrave Macmillan

Personal Development Planning

Cottrell, S. (2003), Skills for Success- The Personal Development Planning Handbook, Basingstoke, Palgrave Macmillan

Essay writing

Greatham, B. (2001), How to write better essays, Basingstoke, Palgrave Macmillan

Rose, J. (2001), The Mature Student’s Guide to writing, Basingstoke, Palgrave Macmillan

Presentation skills
van Emden,J. and Becker,L. (2004) The Student's Guide to Speaking and Presentation Skills, Palgrave Macmillan

Business Plan

Covello, J. and Hazelgren, B. (1998), Your First Business Plan, SourceBooks Inc.




BS1904 Computer Applications for Business

	

	2.
KAC Credits
	15
	Level:
	1
	Status 

	C
	Based on
	BS1022

	
	

	3.
Subject
	Business Management
	Type:
	Taught

	
	
	
	
	
	
	
	

	4. Pre-requisites

      Co-requisites
	None

None

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes

By the completion of this module, students will:

a) be knowledgeable about the range of input, memory, storage, output and communication devices in  typical computer installations.

b) understand the organisation of data (file structures, directories/folders) in a computer system and how such structures are to be created, interrogated and maintained.

c) have mastered the basic functions of Windows, including copy-and-paste operations between applications.

d) be fully conversant with the uses (and abuses) of email and be regular and experienced users of it.

e) understand the major issues in data protection and security, privacy and disaster recovery procedures.

f) have developed their expertise in using a word-processing package.

g) have developed their expertise in using a spreadsheet package in order to emulate business problem solving.

h) be able to set up a database and apply it to business applications.

i) be able to use an appropriate package to present data in graphical form.

j) be able to produce composite documents integrating this experience, in the form of convincing  business reports.

k) understand the facilities of the Internet, and be able to browse the World Wide Web for research throughout the Programme.

	

	6.
Catalogue Summary

This module conveys a basic understanding of computer hardware and software (including the principles of operating systems) in order to enhance an understanding of the main types of computer based business decision-support and communication packages .e.g.

· a word-processor package to allow reports to be written and information presented in a variety of formats; 

· a spreadsheet to allow data to be manipulated and presented as tables or graphically; 

· a database to allow for large amounts of data to be stored systematically and be easily retrieved;

· an Internet browser; and how to develop data for display on the internet.

	
	
	
	
	
	
	
	

	7.
Assessment Pattern

Project integrating use of two or more of the packages covered 

Examination
	Weight %

75


25
	Pass Req

40% on Aggregate
	Comments

(Minimum 35% in each element)

	
	

	8.
Indicative Tutorial Team
	Michael Davies, Eric Bodger

	

	9.
Indicative Teaching Methods

Class-based with seminars oriented towards degree topics (Tourism and Heritage Management, Leisure Management, or Business, as appropriate).


	10. Indicative Learning Activities
Indicative Learning Activities

Lecture
Workshops 

Student managed learning

Total:
	Hours

18
18
99

135
	Comments




	11. Sample Assignments

Project to simulate the kind of Business Proposal that a graduate might be asked to produce in a real company, although this exercise should be far less complex.  Students will produce a document of 1000 to 2000 words plus a spreadsheet, making a case for or against the business opportunity described in the question.

The examination will test skills not covered in the project e.g. Database Mail Merging. 

	
	
	
	
	
	
	
	

	12. Indicative Outline Content

· Word-processing – use of advanced functions.

· Spreadsheets – inserting and manipulating numbers;  using functions and formulae;

· producing graphs..

· Understanding the structure of a business report, and how to use the relevant packages to generate a valid and convincing case.

· Databases – setting up and using a database.

· Creating and browsing World Wide Web content..

	
	
	
	
	
	
	
	

	13. Indicative Reading

Knight, J. (1999) Computing for Business, Financial Times (module text)
Weiner, Edmund (1983) Oxford Guide to English Usage (Oxford University Press)

Borland,R. (1997) MS Word 97 Advanced Topics, Microsoft Press

Jacobson,R. (1997) MS Excel 97, Microsoft Press

‘Perspection’ (1997) MS Access at a Glance, Microsoft Press

Viescas, J. (1997) Running MS Access 97, Microsoft Press


BS 1035 Public Services Information Management

	
	
	
	
	
	
	
	

	2.
KAC Credits 
	15
	Level


	1
	Status

For validation 
	
	Module Code
	BS1035

	
	

	3.
Subject
Business Studies
	Type
Taught

	
	
	
	
	
	
	
	

	4.
Pre-requisites
None


Co-requisites
None 

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes

By the completion of this module students should be able to:

(a) distinguish conceptually between the terms data, capta, information and knowledge and the 
     relationships between them

(b) to able to describe and evaluate the major elements of a Management Information System (MIS)

(c) understand the importance of information strategies at an organisational level

(d) be conversant with the efforts of central government to advance programmes of ‘information age 
     government’

(e) critically evaluate the progress of local authorities and community groups to implement ‘on-line’ 
     access to local services and reflect upon their own role in these processes.

	
	
	
	
	
	
	
	

	6.  Key Skills                  Communication
                                Information Technology

                                      Working with others

                                      Improving own learning and performance

	

	7.
Catalogue Summary

We now live in an information age in which the typical ‘worker’ is likely to be the professional worker and the typical ‘product’ the information that he/she processes.  This module indicates the ways in which information is conceptualised before exploring the importance of information strategies at an organisational level.  The module then explores the  ways in which a Management Information System is constructed  with particular reference to public sector examples.  The module examines in depth the progress being made both at international, central government and local authority level to make services available to the citizen electronically with case studies indicating the benefits to be gained and the typical problems encountered in such programmes.




	8.
Assessment Pattern

Individual Essay

Group Report and Presentation
	Weight % 

50

50
	Pass Req

Yes

Yes
	Comments



	
	

	9.
Indicative Tutorial Team

Professor Mike Hart
	

	

	10.
Indicative Teaching Methods

Class-based


	11.
Indicative Learning Activities

Lecture

Workshop

Student-managed learning

Total
	Hours

  12

  18

105
135
	Comments




	12. Sample Assignments

1.
Indicate how far a ‘one stop’ access point for services is dependent upon an IT infrastructure before it can be pronounced a success.  You may use your own experiences and locally gained knowledge as exemplars in this assignment.

2.  Central government claim to be developing a corporate IT strategy for government.  Does experience of managing large scale computer systems in the past inspire confidence that government intentions are likely to be realised ?  

	
	
	
	
	
	
	
	

	13. Indicative Outline Content

· The concepts of data, capta, information and knowledge and the interrelationships between them

· The implementation of organisation wide information strategies

· The role of management Information Systems with particular reference to public sector examples

· An evaluation of the history and progress of the efforts of central government to establish ‘information age government’

· Case studies of implementation of local systems to bring better access of services to the citizen
  drawn from local authority services, NHS, community groups


	14. Indicative Reading

The module text is:

Robson, W. (1997), Strategic management and Information Systems, London, Pitman
Other useful texts are:

Checkland, P. and Holwell, S. (1998), Information, Systems and Information Systems, Chichester, John Wiley and Sons

Heeks, R.A. (1999), Reinventing Government in the Information Age,London, Routledge

Rose, A. and Lawton, A. (eds) (1999), Public Services Management, Harlow, Pearson Education

Laudon, K.C. & Laudon, J.P. (1995), Information Systems, Fort Worth, Texas, Dryden Press

Lucey, T. (1997), Management of Information Systems, (8th edition), London, Letts Educational

Pollitt, C. (2003), The Essential Public Manager, Maidenhead, Open University Press

Prestoungrange, G., Sandelands, E. and Teare, R. (eds) (2000), The Virtual Learning Organization, London, Continuum

Pritchard, C. et. al. (2000), Managing Knowledge, Basingstoke, Macmillan Business

Wenger, E. (1998), Communities of Practice- learning, meaning and identity, Cambridge, CUP.

Wenger, E., McDermott, R. and Snyder, W.M.(2002), Cultivating Communities of Practice,Boston, Harvard Business School Press

Key journal articles to be found in:

Informatization and the Public Sector

Public Administration review

White Papers and Government Reports

Modernising Government

Modernising Local Government

e-government- a strategic framework for public services in the information age

Implementing e-government- Guidelines for Local Government


Module Descriptions – Level 2 Core

BS2912: Public Administration in Britain

	
	
	
	
	
	
	
	

	2.
KAC Credits
	15
	Level:
	2
	Status 

	C
	Based on
	BS1032

	
	

	3.
Subject
	Business Management
	Type:
	Taught

	
	
	
	
	
	
	
	

	4.
Pre-requisites

      Co-requisites
	None

None

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes

At the completion of this module, students will:

(a)   be familiar with the machinery of government and policy implementation both in  terms of 
       central government (Whitehall) and at the decentralised level (local governance)

(b)   understand the changing context of Public Administration in Britain in the face of ‘New 
       Right’  political philosophy and the implementation of  ‘New Public Management’

(c)  demonstrate a knowledge of the programmes to increase public sector efficiency, 
      accountability  and the Best Value initiatives 

	

	6.
Catalogue Summary

The module  introduces students to the variety, complexity and lines of accountability to be found in the public sector in Britain.  The impact of the ‘New Public Management’ will be examined in some detail, insofar as it helps to explain the new organisational and institutional arrangements associated with the creation of agencies and the drive for economy and efficiency in public service delivery.  At the same time, students will learn to appreciate how models of  management derived from the private sector have been introduced into the public sector, transforming administration into management and, in turn, redefining traditional concerns in public administration such as ministerial accountability and the role of Audit.


	
	
	
	
	
	
	
	

	7.
Assessment Pattern

Assignment (Essay)                                           

Seen Examination Paper
	Weight %

50

50
	Pass Req

40% on Aggregate
	Comments

(Minimum 35% in each element)

	
	

	8.
Indicative Tutorial Team
	 Professor M. C. Hart

	

	9.
Indicative Teaching Methods

Lectures, complemented by seminars and group presentations, use of critical/significant incidents.  Use of guest speakers (Hampshire County Council) and visits.


	10. Indicative Learning Activities
Indicative Learning Activities

Lecture
Seminars 

Student managed learning

Total:
	Hours

26
13
96

135
	Comments




	11. Sample Assignments

Have policies such as ‘privatisation’ and ‘agencification’  succeeded in the long-term aim of the recent administrations to ‘roll back the frontiers of the state’?

Does the proliferation of QUANGOs give us better or worse public administration?

	
	
	
	
	
	
	
	

	12. Indicative Outline Content

Changing Context of Public Administration in the United Kingdom

The diversity of administrative structures and processes in the UK

The ‘New Right’ and the elements of the ‘New Public Management

The impact of  ICTs.

The European dimension of British public administration

Machinery and Policy of Government at the Centre

Departmentalism, privatisation  and ‘agencification’

The Civil Service, Advisory bodies and policy making - case study of crisis management 

Political agendas and the decision making process.

Government beyond the Centre

The shift from government to governance

Democratic v. economic accountability

The growth of ‘quasi’ government

The regulation of the privatised utilities

Managing and Resourcing the Public Sector

The growth of managerialism.

Local Government finance and political sequelae.

Current initiatives Best Value and Modernising Government initiatives

Government, Accountability and the Citizen

The ‘Charter’ movement in government.  

Ministerial responsibility and Parliamentary scrutiny.

The role of the Audit Commission

	
	
	
	
	
	
	
	

	13. Indicative Reading

The module text is

Rose, A. and Lawton, A. (eds) (1999), Public Services Management, Harlow, Pearson Education

Other useful texts are:

Boyne, G. A. et. al. (2003), Evaluating Public Management Reforms, Buckinghjam, Open University Press

Coxall, B. and Robins, L.(1998), Contemporary British Politics(3rd edition), Basingstoke, Palgrave

Fry,G. (1995), Policy and Management in the British Civil Service Hemel Hempstead, Wheatsheaf

Ernst,J. (1994),Whose Utility? The social impact of Private Utility Privatization and Regulation in Britain, Buckingham, Open University Press.

Flynn, N. (2002), Public Sector Management, Harlow, Pearson Education

Foster,C. and Plowden.J. (1996), The State Under Stress : Can the Hollow State be Good Government?,Buckingham, Open University Press

Gray, Clive (1994), Government beyond the Centre: sub-national politics in Britain, Basingstoke, Macmillan

Hughes, O.E,. (2003), Public Management and Administration – an Introduction, Basingstoke, Palgrave Macmillan

Kingdom, J. (1999),Government and Politics in Britain – An Introduction,(2nd edition), Cambridge, Polity Press

Leach, St., Davis, H. and Associates (1996), Enabling or disabling local government: choices for the future, Buckingham, Open University Press

McKevitt,D. (1998), Managing Core Public Services, Oxford, Blackwell

Pollitt, C. (2003), The Essential Public Manager, Maidenhead, Open University Press

Rhodes,R. (1997), Understanding governance: policy networks, governance, reflexivity and accountability, Buckingham, Open University Press

Simpson. D. (1998), UK Government and Politics in Context, London, Hodder and Stoughton

Walsh, Kieron, (1996), Public services and market mechanisms: competition, contracting and the New Public Management, Basingstoke, Macmillan


BS2910: Local Government – Continuity and Change

	
	
	
	
	
	
	
	

	2.
KAC Credits
	15
	Level:
	2
	Status 

	C
	Based on
	BS1033

	
	

	3.
Subject
	Business Management
	Type:
	Taught

	
	
	
	
	
	
	
	

	4.
Pre-requisites

      Co-requisites
	None

None

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes

On the completion of this module, students should :

(a)  Understand the structure and functions of ‘traditional’ local government

(b)   Analyse the reasons for the changing face of local government in the light of ‘Best Value’ and 
       other reforms

(c)  Understand the theory (and practice) of partnership agreements and ‘joined up government’ 

(d)   Undertake case studies of local service delivery, reflecting upon first hand accounts by 
       practitioners

	

	6.
Catalogue Summary

This module details the changing face of local government and the debates over its financing and reform. Students will learn the ways in which local services are managed, delivered and made accountable to local populations.  The unit will explore the differences between national services locally delivered and those services provided, or organised, by local authorities  themselves.  Case studies will be made of local service provision e.g. in social services and education.



	
	
	
	
	
	
	
	

	7.
Assessment Pattern

Assignment (Essay)                                            

Seen Examination Paper
	Weight %

50%

50%
	Pass Req

40% on Aggregate
	Comments

(Minimum 35% in each element)

	
	

	8.
Indicative Tutorial Team
	  Professor M. C. Hart, Dr David Clark

	

	9.
Indicative Teaching Methods

Lectures, complemented by seminars and group presentations, use of critical/significant incidents.  Use of guest speakers (Hampshire County Council) and visits.


	10. Indicative Learning Activities
Indicative Learning Activities

Lecture
Seminars 

Student managed learning

Total:
	Hours

26
13
96

135
	Comments




	11. Sample Assignments

Explore the conceptual and the practical differences between private, public and local government management with particular reference to the concepts of efficiency and  accountability.

How has the redefinition of members of the public from citizens to consumers redefined the concept of local democracy?


	
	
	
	
	
	
	
	

	13. Indicative Outline Content

‘Traditional’ local government

The shape of local authorities: size, differentiation, constitutional powers of local authorities. Officers and Members.

Local democracy: the operation of ‘local democracy’ and the ‘local state’.  Redress of grievances.

Centre-local relationships:  the financing and reform of local authority finance.  Controls over local authority expenditures.

Governance in Local Authorities

Theories of governance: the role of the local authority as service provider or as service regulator.  Decentralisation, devolution and fragmentation of structure.

Local democracy: the operation of local accountability and local interest groups.

Local authority management: the public service ethos v. the new managerialism.  Local authorities and regional economic management.

Case studies of local service delivery.

Standards of service: quality management, customer care philosophies, one-stop services, role of Information and Communication Technologies. Partnership agreements

Local case studies: social services, education, housing, fire, police, leisure and recreation.


	
	
	
	
	
	
	
	

	13. Indicative Reading

The module text is:

Wilson, D. and Game, C. (2002), Local Government in the United Kingdom,(3rd edition) Basingstoke, Macmillan

Other useful texts are:
Burns, D., Hambleton, R. and Hoggett, P. (1994), The politics of decentralisation: revitalising local democracy, Basingstoke, Macmillan

Byrne, T. (2000), Local Government in Britain, (7th edition), Harmondsworth, Penguin Books

Byrne, T. (2000), Local; Government in Britain, Harmondsworth, Penguin Books

Clarke, M. (1996), Renewing public sector management : an agenda for local government, London, Pitman

Corrigan,P., Hayes, M. and Joyce, P. (1999), Managing in the New Local Government, London, Kogan Page

Elcock, H. (1994), Local Government : policy and management in local authorities, Basingstoke, Macmillan

Gaster, L. (1995) Quality in Public Services, Buckingham, Open University Press

Gray, C. (1994), Government beyond the centre: sub-national politics in Britain, Basingstoke, Macmillan

Kerley, R. (1994), Managing in Local Government, Basingstoke, Macmillan

Leach,S., Davis, H. and Associates, Enabling or disabling local government: choices for the future, Buckingham, Open University Press

Leach,S., Stewart, J. and Walsh, K, (1994),The changing organisation and management of local government, Basingstoke, Macmillan

McKevitt,D. (1998), Managing Core Public Services, Oxford, Blackwell

McNaughton, N. (1998), Local and Regional Government in Britain, London, Hodder and Stoughton

Pratchett, L. (ed) (2000),Renewing Local Democracy? The Modernisation Agenda in British Local Government, London, Frank Cass

Rhodes, R. (1997), Understanding Governance - Policy networks, Governance, Reflexivity and Accountability, Buckingham, Open University Press

Stewart, J. and Stoker, G. (eds) (1995), Local government in the 1990s, Basingstoke, Macmillan

Stewart, J. (2000), The Nature of British Local Government, Basingstoke, Macmillan Press

Stoker, G. (ed) (1999), The New Management of British Local Governance, Basingstoke, Palgrave 


BS2903: Communication and Organization

	
	
	
	
	
	
	
	

	2.
KAC Credits
	15
	Level:
	2
	Status 

	C
	Based on 
	BS2009

	
	

	3.
Subject
	Business Management
	Type:
	Taught

	
	
	
	
	
	
	
	

	4.
Pre-requisites
None


Co-requisites
None

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes

      Upon completion of this module students should:

      understand the key psychological, sociological and technical aspects of communication in and between organisations;

      understand how organisational development and structure is linked with both communication need and communication media;

      Be familiar with the barriers to effective communication in general and, in particular, within the business context;

      know how to select and use appropriate communication and information technologies;

      be familiar with making and evaluating the presentation of ideas and information in at least two media;

     display well-developed personal and interpersonal communication skills;

     be able to recognise and appraise the communication strategies of a variety of  business enterprises;

     to gain an insight into the natural linkages between this module and those dealing with Human Resource Management.

	

	6.
Catalogue Summary

This interdisciplinary module aims to develop an understanding of the key factors that underpin the development of effective communication within an organisational context. It allows students to consider and better understand the inter-relationships between organisational structure; communication and information technologies. Students will study the underlying theoretical principles of both Communication and Organisation and will apply these in simulations and workshop exercises.

Students will work to further develop their communication skills and to effectively use computer media to this end.

	
	
	
	
	
	
	
	

	7.
Assessment Pattern

Assignment (inc. presentation)

 Examination
	Weight %

50

50
	Pass Req

40% on Aggregate
	Comments

(Minimum 35% in each element)

	
	

	8.
Indicative Tutorial Team
	Michael Davies

	

	9.
Indicative Teaching Methods

Lectures will be delivered to provide the theoretical grounding to the module. These will be supplemented with workshops which will consist of group and individual exercises, simulations and role play activities. Practice of presentational techniques will occur as part of an Assignment.


	10. Indicative Learning Activities
Indicative Learning Activities

Lecture
Workshops
Presentations 

Student managed learning

Total:
	Hours

12
8
4
111
135
	Comments




	11. Sample Assignments

Working in groups of 3 students (exceptionally 4 or 2), Produce a written report of  approx. 1500 words (if more than 2000 a deduction of 10% will be made from awarded marks), on the following topic: 

For a company of your choice critically examine and appraise its communication to customers and to shareholders and consider what principal objectives the organisation might have in any communication strategy they maintain.

Groups should be prepared to make a 10 minute audio-visual presentation to the class on their findings. The design and execution of this presentation should follow the principles of communication covered in the course and will be assessed as an integral part of the assignment.

	
	
	
	
	
	
	
	

	12. Indicative Outline Content

Theoretical Bases: 

Elements of semiotics; power structures and politics; national and cultural aspects of communication. Organisational development and purpose; Inertia and power structures; how technology has modified organisational structures and behaviour.

Communication and Organisation  in practice:

Writing style and language; verbal and non-verbal skills; barriers to effective communication; Making effective presentations; meetings management; Organisational structures that work (and don’t);

Technology and Communication:

Use of computer mediated communication in business; the impact of the Internet on organisations and on communication; use of presentational software to aid good communication; collaborative work with computer mediation 

	
	
	
	
	
	
	
	

	13. Indicative Reading

Recommended texts:

Blundel,R. (1998) Effective Business Communication, Prentice Hall, London

Hatch,MJ (1997) Organization Theory, Oxford Univ. Press, Oxford.

Woolcott L and Unwin W (1983) Mastering Business Communication, Palgrave, Basingstoke. UK

Taylor, S (2000), Communication for Business (3rd Ed.), Longman, UK

Additional references

Argyris, C. (1993) Knowledge for Action, Jossey Bass, San Francisco

Barker, A (2000) Improving Your Communication Skills, Kogan Page, UK

Barker, A (2002) How to Manage Meetings, Kogan Page, UK

Burns and Stalker (1950) The Management of Innovation   

Belbin, R.M. (1993) Team Roles at Work Oxford, Butterworth Heinemann

Belbin, R.M. (1981) Management Teams: why they Succeed or Fail, Oxford, Butterworth Heinemann

Douglas, E.F. (1998) Straight Talk: turning communication upside down for strategic results at work. Davies Black, Palo Alto. USA 
Jaques, D (1991) Learning in Groups, Kogan Page, London

Kreps G L (1990) Organizational Communication.(2nd Ed.). Longman, White Plains. USA


BS2915: Research Methods and Statistics

	
	
	
	
	
	
	
	

	2.
KAC Credits
	15
	Level:
	2
	Status 

	C
	Based on
	BS2703

	
	

	3.
Subject
	Business Management
	Type:
	Taught

	
	
	
	
	
	
	
	

	4. Pre-requisites

      Co-requisites
	None

None

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes

(a)   understand what constitutes “good” research and the advantages and disadvantages of the 
       methods of collecting primary data

(b)   be able to produce a questionnaire

(c)   chose an appropriate sampling method

(d)   understand the concept of correlation and regression

(e)   fit a suitable regression or time series model

(f)   understand the concept of hypothesis testing

(g)   able to carry out the appropriate hypothesis test for the data

	

	6.
Catalogue Summary

This module is designed for those who have not taken the Level 1 Techniques for Business decisions, (including BAMBA and any other direct entry students).

Exploratory data analysis is the first step in visualising and reducing data to explore underlying patterns and trends. Students are presented with a tool box of methods to analyse data. 

The module moves on to examine the importance of research and the methods of collecting primary data. 

Questionnaire design and sampling methods are discussed.

The importance and limitations of forecasting for business are discussed, with an examination of the different types of models that can be used.

Finally, the main tool of exploratory research, hypothesis testing introduces a range of tests.

	
	
	
	
	
	
	
	

	7.
Assessment Pattern

Assignment: Construct, execute  and analyse a questionnaire

Timed assessment
	Weight %

50


50
	Pass Req


40% on Aggregate
	Comments

(Minimum 35% in each element). The assignment involves 40% group work.. Anyone not participating substantially may fail the assignment.

	
	

	8.
Indicative Tutorial Team
	Chris Grover, Hamid Kashani

	

	9.
Indicative Teaching Methods

Lecture and Computer workshop


	10. Indicative Learning Activities
Indicative Learning Activities

Lecture
Workshops 

Student managed learning

Total:
	Hours

18
18
99

135
	Comments




	11. Sample Assignments

Construct, execute and analyse a small questionnaire. This involves a group element (40%) which covers the design, sampling and coding of results and an individual section (60%) that requires students to write a report on the data and evaluate the process.

	
	
	
	
	
	
	
	

	12. Indicative Outline Content

a) Presenting data using Graphs and Summary Statistics

b) Defining good research.

c) Methods of collecting quantitative and qualitative data.

d) Designing a questionnaire

e) Sampling

f) Correlation, regression and forecasting models

g) Hypothesis testing

h) Use of different tests including Chi-squared, tests of proportions, t-tests and ANOVA and Non-Parametric tests

	
	
	
	
	
	
	
	

	13. Indicative Reading

Barrow, Michael (1988) Statistics for economics, accounting and business studies.

Clegg, Francis (1991) Simple Statistics. A Course book for Social Sciences. CUP

Curwin, Jon & Slater, Roger (200) Quantitative Methods for Business Decisions. Thompson.

Fielding J & Gilbert, Nigel (2000)  Understanding Social Statistics. Sage

Flick Uwe (1998) An Introduction to Qualitative research. Sage

Hinton P (1995) Statistics Explained
Hussey, Jill & Hussey, Roger (1997) Business Research. Macmillan Business

Morris, Claire (2000) 5th Edn Quantitative Approaches in Business Studies. FT/ Prentice Hall.

Oakeshott, Les (2001) 2nd Ed. Essential Quantitative Methods for Business Management and Finance Palgrave

Robson, Colin (1993) Real World Research : a resource for social scientists and practitioner-researchers. Blackwell 

Salkind, Neil (2000) Statistics for People who (think they) hate statistics. Sage

Saunders, Mark, Lewis Phillip, Thornhill Adrian. (2003) Research Methods for Business Students. (3rd edition), Prentice Hall/Financial Times

Silver, M (1992), Business Statistics

Silverman, D. (2000) Doing Qualitative Research: A Practical Handbook, London: Sage

Swift, Louise (2001) Quantitative Methods for Business, Management & Finance. Palgrave.

Whitehead, P (1992) Statistics for Business


BS2914: Quality Management and Customer Care

	
	
	
	
	
	
	
	

	2.
KAC Credits
	15
	Level:
	2
	Status 

	C
	Based on
	BS3008

	
	

	3.
Subject
	Business Management
	Type:
	Taught

	
	
	
	
	
	
	
	

	4.
Pre-requisites

      Co-requisites
	None

None

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes

Upon the completion of this module, the students should be:

(a)   conversant with the conceptual and definitional problems of the term ‘quality’;

(b)   capable of assessing the major models of quality in the literature;

(c)   able to evaluate different approaches to quality such as standard setting v. Continuous Quality 
       Improvement;

(d)   familiar with the uses and shortcomings of the major tools and techniques of quality 
       management;

(e)   able to draw lessons from the successful and unsuccessful implementation of TQM and BPR;

(f)   capable of analysing the utility of the concept of “customer,” particularly insofar as it varies 
       between services offered by the private and the public sector;

(g)   able both to operationalize and to extend the techniques available for the measurement of 
       service quality;

(h)   able to have the capacity to evaluate the approaches to quality followed in the UK in the light 
       of European experience.

	

	6.
Catalogue Summary

The course will examine the ‘classic’ contributions to quality in the light of the contribution that they make to Total Quality Management and Business Process Reengineering.  There  will be a particular emphasis on the problems of quality operationalization and quality measurement and the implications that may have for the implementation of a quality improvement programme.  Customer Care will be examined in some detail, both at the conceptual level and at the level of the formulation and evaluation of Customer Care policies in a variety of sectors.  The course will examine the measurement problems implicit in programmes of Customer Care, and will examine quantitative and qualitative approaches to quality measurement.  The course will examine the growing European literature upon quality processes and make an assessment of the cross-cultural approaches to quality improvement philosophies.

	
	
	
	
	
	
	
	

	7.
Assessment Pattern

Essay

Examination
	Weight %

50

50
	Pass Req

40% on Aggregate
	Comments

(Minimum 35% in each element)

	
	

	8.
Indicative Tutorial Team
	Professor Mike Hart, Chris Grover

	

	9.
Indicative Teaching Methods

Lectures, complemented by the use of video, guest speaker and case study analysis


	10. Indicative Learning Activities
Indicative Learning Activities

Lecture
Seminars 

Student managed learning

Total:
	Hours

12
12
111

135
	Comments




	11. Sample Assignments

Conduct a SERVQUAL analysis on a service industry of your choice and analyse the results using any appropriate software.  Discuss the import of your results and their reliability in the light of  any theoretical and/or methodological problems that are entailed by this particular method of analysis

	
	
	
	
	
	
	
	

	12. Indicative Outline Content

· Concepts and models of quality (Juran, Deming, Crosby)

· Tools and techniques in standard setting (ISO9000) and CQI

· Benchmarking

· Case studies of TQM in a variety of settings

· BPR implementation and IS strategies

· Customers - Internal, External, definitional problems

· Customer Care programmes and philosophies

· Quality Measures - Quantitative and Qualitative

· Case studies of Quality Improvement (Commercial sector, Local Government, Health Service, Higher Education)

· Quality in the SME

· Generating a Quality Culture

· European approaches to Quality Improvement

	
	
	
	
	
	
	
	

	13. Indicative Reading

The module text is:

Gaster,L. (1995) Quality in Public Services: Managers’ Choices, Buckingham, Open University Press

Other useful texts are:

Beckford,J. (1998) Quality: A Critical Introduction,London, Routledge

Blackburn,R., Curran,J. and North,J. (1997) The Quality Business, London, Routledge

Edvardsson,B., Thomasson,B. and Øvretheit,J. (1995) Quality of Service: Making it really work, Maidenhead, McGraw-Hill

Joss,R. and Kogan,M. (1995) Advancing Quality: Total Quality Management in the NHS, Buckingham, Open University Press

Kanji,G.K. and Asher,M. (1996) 100 Methods for Total Quality Management, London, Sage

Molton-Cooper,A. and Bamford,M. (1997) Excellence in Health Care Management, London, Oakland,J. (1989) Total Quality Management, Oxford, Butterworth-Heinemann

Pollitt,C. and Bouckaert,G. (eds) (1995) Quality Improvement in European Public Services, London, Sage

Zeithaml,V., Parasuraman,A. and Berry,L. (1990) Delivering Service Quality, New York, Free Press


BS2909: Management Accounting 

	
	
	
	
	
	
	
	

	2.
KAC Credits
	15
	Level:
	
	Status 

	C
	
	

	
	

	3.
Subject
	Business Management
	Type:
	Taught

	
	
	
	
	
	
	
	

	4.
Pre-requisites
None


Co-requisites
Financial Accounting WBL

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes

This module aims to develop an understanding of the theory and practice of Management accounting.  Completion of the module will enable students to:

a) Define the nature and purpose of management accounting

b) Explain why non-accountants need to know accounting basics

c) Summarise the six main functions of management accounting

d) Consider the usefulness of various purchasing and costing techniques

e) Apply contribution analysis to managerial decision-making problems

f) Construct and rightly interpret the results of a capital-investment cost-benefit discounted cash-flow model

	

	6.
Catalogue Summary

This module is available only to Single-honours students who will study Financial Accounting through work-based learning, and wish to complete the equivalent of the level-2 Double Accounting module by classroom study. 

The module is designed for non-accounting students who wish to know what management accountants do – if only to better manage and communicate with them. Management accounting is a specialized service function involving the collection, recording, storage and summary of primarily financial data, and the effective communication of relevant information within the business entity. This helps the employees of the company manage their work. Although the reporting is normally inside the business, some of the information may be researched in the outside environment – including marketing and intelligence on competitors. There are few rules on how to present the data, although modelling utilizes good theoretical concepts such as contribution analysis and the time-value of money.  Reports are often prepared quickly and therefore concisely. Management accounting can be extremely useful to management decision-making – particularly in a fast-paced and changing context.

	
	
	
	
	
	
	
	

	7.
Assessment Pattern

Report
	Weight %

100
	Pass Req

40%
	Comments

First half of a two semester module sequence

	
	

	8.
Indicative Tutorial Team
	Pete Crossley, Chris Grover, Mike Davies

	

	9.
Indicative Teaching Methods

Lectures complemented by seminars and practical ‘workshop’ activities. Student participation in the seminars is encouraged. Students may form study groups to share case information and then write their own reports.


	10. Indicative Learning Activities
Indicative Learning Activities

Lecture
Seminars 

Student managed learning

Total:
	Hours

18
18
99

135
	Comments

Large group
Small group
Study group/independent


	11. Sample Assignments

Take the role of an analyst reporting to the group manager. Prepare an eight page report outlining five useful methods to lower overhead costs in the target organisation (of your choice). Illustrate your ideas with additional, well explained charts and diagrams such a break-even analysis and cost-benefit present value chart.

	
	
	
	
	
	
	
	

	12. Indicative Outline Content

Difference between management and financial accounting

Main functions of management accounting – planning and control

Budgeting – focus on cash flow projection and monitoring

Purchasing and costing methods

Contribution analysis

Lower break-even with lower overheads

Report: how do computers reduce administration costs?

Cost-benefit analysis with discounted cash-flows

Current issues in management accounting such as life cycle costing

	
	
	
	
	
	
	
	

	13. Indicative Reading(**recommended texts)

**Dyson, J. R. (2001) Accounting for Non-accounting Students, London

Atrill, P. and Mclaney, E. (2002)  Management Accounting for Non-specialists, London

Drury, C. (latest) Management and Cost Accounting, London (as a reference book)

Upchurch, A. (1998) Management Accounting Principles and Practice, London

The Times, Financial Times, Daily Telegraph, Investors Chronicle, Guardian, Independent, Economist , weekend financial sections, accountancy periodicals, and financial journals.

Websites for case study companies; Ft.com; Comdirect.com; Bloomberg.com 


Module Descriptions – Level 2 Options

BS2904: Business Decision Technologies

	
	
	
	
	
	
	
	

	2.
KAC Credits
	15
	Level:
	2
	Status 

	C
	
	

	
	

	3.
Subject
	Business Management
	Type:
	Taught

	
	
	
	
	
	
	
	

	5. Pre-requisites

      Co-requisites
	Knowledge of IT equivalent to “Computer Applications” module

None

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes

The aim of this module is that students will be able to explore the application of a variety of advanced techniques that are being used or being considered for use to support business decisions.

At the end of the module the student will:

l) have knowledge of the nature of ‘classical’ expert systems, and later AI developments including Neural Nets, and Genetic Algorithms;

m) understand the benefits  and limitations of applying these techniques in making business decisions;

n) understand some of the techniques employed to extract information from large volumes of data such as data mining and data warehousing;

o) be able to develop simple systems embodying some of these techniques;

p) appreciate more recent developments in the technologies such as agents and simulated annealing.

	

	6.
Catalogue Summary

This module introduces some new technologies for making decisions that are increasingly used in Business.  Some of these are based on the field of Artificial Intelligence (AI), that simulates human decision making capabilities on a computer.  There are many ways of doing this, some more successful than others.  Several are explored within the module.  Complementing the AI approach are the techniques of data mining and data warehousing.  Their purpose is to extract information from the large volumes of data that business now generates and they will also be studied in the module.  Nowadays there are many applications of AI and information extraction  techniques in business, particularly in the financial sector, and several of these will be used as illustrations in the module.

	
	
	
	
	
	
	
	

	7.
Assessment Pattern

Essay

Assignment
	Weight %

50

50
	Pass Req

40% on Aggregate
	Comments

(Minimum 35% in each element)

	
	

	8.
Indicative Tutorial Team
	David Rush, Eric Bodger

	

	9.
Indicative Teaching Methods

Lectures, seminars requiring individual and group work, laboratory based sessions using computer systems. 


	10. Indicative Learning Activities
Indicative Learning Activities

Lecture
Seminars 

Student managed learning

Total:
	Hours

18
18
99

135
	Comments


Study group/independent


	11. Sample Assignments

Produce a detailed report on the application in business of one of the techniques considered in the module.  Included within the assessment of the assignment will be a short individual presentation. 

	
	
	
	
	
	
	
	

	12. Indicative Outline Content

Artificial Intelligence techniques such as: Expert Systems, Neural Nets, Genetic Algorithms, simulated annealing, tabu search, agents and bots.

Large scale data analysis techniques including data warehouses, data mining, distributed databases.

Applications of these techniques to financial problems, investment decisions, portfolio creation, assessment of risk, fraud detection, automation of work flows, credit approval, automate interactions with partners in value chains.

	
	
	
	
	
	
	
	

	13. Indicative Reading

Siegel, J et al, (2002), The Artificial Intelligence Handbook: Business Applications, South Western Educational Publishing 

Luger, G et al (1998) Artificial Intelligence: Structures and Strategies for Complex Problem Solving, Addison-Wesley

Roiger (2002) Data Mining: A Tutorial Based Primer, Addison Wesley

Quershi, A et al, (2002), Handbook of Artificial Intelligence in Accounting, Baking, Finance Management and Marketing, Amacom

Russell, S, (2003), Artificial Intelligence: A Modern Approach
Pendharker, P (2003), Managing Data Mining in Organizations: Techniques and Applications, Idea Group Publishing

Dunham, (2002) Data Mining: Introductory and Advanced Topics, Prentice Hall

O’Leary, D (2002), Artificial Intelligence in Accounting and Auditing, Markus Wiener

Soukup, T, (2002) Visual Data Mining: Techniques and Tools for Data Visualisation and Mining
Wooldridge, M, (2002), An Introduction to Multiagent Systems, John Wiley

Papers from International Journal of Intelligent  Systems in Accounting, Finance and Management.


BS2905: Business Law

	
	
	
	
	
	
	
	

	2.
KAC Credits
	15
	Level:
	2
	Status 

	C
	
	

	
	

	3.
Subject
	Business Management
	Type:
	Taught

	
	
	
	
	
	
	
	

	4.
Pre-requisites

      Co-requisites
	None

None

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes

On completion of the module students should be able to

a) Apply legal principles to the creation of business contracts and the rights and liabilities arising from such contracts 

b) Understand the legal rights and obligations arising out of contracts for the sale and supply of goods

c) Explain the basic legal principles related to the formation and operation of partnerships and companies

d) Explain and distinguish between the rights and obligations arising in a consumer and non consumer context 

e) Outline the range of non contractual protections offered to consumers and the public

	

	6.
Catalogue Summary

This module is designed to equip students will knowledge and understanding of the legal rules and frameworks governing the formation and running of business organisation and  the common law and statutory obligations owed by and to the organisation with reference to customers, suppliers, and third parties.

	
	
	
	
	
	
	
	

	7.
Assessment Pattern

Assignment

Examination
	Weight %

50

50
	Pass Req

40% on Aggregate
	Comments

(Minimum 35% in each element)

	
	

	8.
Indicative Tutorial Team
	Richard Graham

	

	9.
Indicative Teaching Methods

Lectures and Seminars with extensive use of case study materials and original legal materials. Use of external speakers e.g. local authority trading standards officer. 


	10. Indicative Learning Activities
Indicative Learning Activities

Lecture
Workshops 

Student managed learning

Total:
	Hours

12
12
111

135
	Comments




	11. Sample Assignments

Individual assignment Case Study that involves a variety of elements from the syllabus. The student will be required to identify the legal issues, analyse them utilising relevant legal principles and decided cases, and make a reasoned decision as to legal liability.   

Small Group Assignment – the group will be presented with a case study relating to a newly developing business. The group will be required to act as advisors and identify the specific areas of law that will impact on the running of the business. The group should recommend actions that will ensure compliance with legal obligations and are in the best interests of the business. Students will be required to present a written report supported by an oral presentation.   

Open-book exam.

	
	
	
	
	
	
	
	

	12. Indicative Outline Content

Business Contracts – their creation, common law and statutory rules, legally imposed content, exclusion of liability,  remedies for breach of contract.

Sale of Goods Act, Supply of Goods and Services Act, Consumer Credit Act

Tortious liability, Statutory Liability of product manufacturers

The creation of a partnership and a company, Partnership Act, Companies Act.

Consumer Protection Act, Trade Descriptions Act

	
	
	
	
	
	
	
	

	13. Indicative Reading

MacIntyre (2001). Business Law, Longman 

 Keenan and Riches (2000). Business Law (6th Edition), FT/Pitman 

 Savage and Bradgate (2001). Business Law, Butterworth 

 Oughton (2000). Textbook on Consumer Law, Blackstone 

Rose (2000). Statutes on Commercial and Consumer Law, Blackstone 


BS2905W: Business Law (WBL)

	
	
	
	
	
	
	
	

	2.
KAC Credits
	15
	Level:
	2
	Status 

	C
	
	

	
	

	3.
Subject
	Business Management
	Type:
	WBL

	
	
	
	
	
	
	
	

	6. Pre-requisites

      Co-requisites
	None

None

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes

On completion of the module students should be able to

q) Apply legal principles to the creation of business contracts and the rights and liabilities arising from such contracts 

r) Understand the legal rights and obligations arising out of contracts for the sale and supply of goods

s) Explain the basic legal principles related to the formation and operation of partnerships and companies

t) Explain and distinguish between the rights and obligations arising in a consumer and non consumer context 

u) Outline the range of non contractual protections offered to consumers and the public

	

	6.
Catalogue Summary

This is a Work-Based Learning (WBL) Module. This module is designed to equip students will knowledge and understanding of the legal rules and frameworks governing the formation and running of business organisation and  the common law and statutory obligations owed by and to the organisation with reference to customers, suppliers, and third parties.

	
	
	
	
	
	
	
	

	7.
Assessment Pattern

Personal Development Plan
	Weight %

100%
	Pass Req

40%
	Comments



	
	

	8.
Indicative Tutorial Team
	Richard Graham

	

	9.
Indicative Teaching Methods

This is a Work-Based Learning (WBL) module. Students will receive an induction to explain the nature of WBL and to emphasise the aims and outcomes of this module and how they can be achieved in the workplace. Learning will take place at work, with supervision from the Business Management Group.


	10. Indicative Learning Activities
Indicative Learning Activities

WBL

Total:
	Hours


135

135
	Comments




	11. Sample Assignments

This is a Work-Based Learning (WBL) module. It is designed to be conducted in the workplace. Aims and outcomes will be achieved as part of a Personal Development Plan (PDP).

	
	
	
	
	
	
	
	

	12. Indicative Outline Content

Business Contracts – their creation, common law and statutory rules, legally imposed content, exclusion of liability,  remedies for breach of contract.

Sale of Goods Act, Supply of Goods and Services Act, Consumer Credit Act

Tortious liability, Statutory Liability of product manufacturers

The creation of a partnership and a company, Partnership Act, Companies Act.

Consumer Protection Act, Trade Descriptions Act

	
	
	
	
	
	
	
	

	13. Indicative Reading

 MacIntyre (2001). Business Law, Longman 

 Keenan and Riches (2000). Business Law (6th Edition), FT/Pitman 

 Savage and Bradgate (2001). Business Law, Butterworth 

 Oughton (2000). Textbook on Consumer Law, Blackstone 

 Rose (2000). Statutes on Commercial and Consumer Law, Blackstone 


BS2907: Development of Information Technology

	
	
	
	
	
	
	
	

	2.
KAC Credits
	15
	Level:
	2
	Status 

	C
	Based on
	BS2007

	
	

	3.
Subject
	Business Management
	Type:
	Taught

	
	
	
	
	
	
	
	

	7. Pre-requisites


      Co-requisites
	Knowledge of IT equivalent to the Level 1 module in the Business Management degree 

None

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes

The aim of this module is that the student will understand the importance of information systems in business, the characteristics of such systems and the ways in which they are developed.

At the end of the module the student will:

v) have knowledge of the nature of business information and its structure;

w) appreciate relevant aspects of information systems;

x) understand how business systems are developed;

y) be able to employ some relevant development methodologies;

z) have a basis of knowledge for further study at level three.

	

	6.
Catalogue Summary

This module fits into an overall plan to develop IT and Information Systems knowledge and skills.  Level One introduced the technology and how it is applied in Business.  At Level Three the wider strategic implications of information systems for business and related operational issues are considered.  This module concentrates on the process of developing IT systems that meet the needs of today’s businesses.  The module aims to give the ability to act as an effective collaborator and participant in the development of Business IT systems.  The module will explore a range of modern techniques for system development, showing the principles upon which these are founded and the techniques used in their construction.  Some social and organisational aspects of IT systems will also be considered.  The module will reflect the changing technological emphases of business, such as the present increasing use of networking technologies exemplified by the internet.

	
	
	
	
	
	
	
	

	7.
Assessment Pattern

Assignment

Exam
	Weight %

50

50
	Pass Req

40% on Aggregate
	Comments

(Minimum 35% in each element)

	
	

	8.
Indicative Tutorial Team
	David Rush, Eric Bodger and Mike Davies

	

	9.
Indicative Teaching Methods

Lectures, seminars requiring individual and group work, laboratory based sessions using computer systems.


	10. Indicative Learning Activities
Indicative Learning Activities

Lectures
Seminar / laboratory sessions 

Student managed learning

Total:
	Hours

18
18
99

135
	Comments


Study group/independent


	11. Sample Assignments

Considering a given case study, design a database to meet the needs of one section of the organisation which is described, explaining the principles of database design.  Implement the database you have designed and deploy this so that it may be accessed from a web-site.

	
	
	
	
	
	
	
	

	12. Indicative Outline Content

Databases – relational model but also object orientation

Modelling systems – concentrate on techniques in UML 

Information provision on web – server side facilities

Content management 

Object orientation in UML terms.

Data, Information and Systems

IT hardware and software for business applications

The structure of business information.  Data modelling.  The relational database model and relational database management systems.  Database design.

System Analysis techniques.  Information collection, diagramming and documentation

System Life Cycle – linear and iterative models.  Developmental methodologies.

Applications of IT in business including operational, tactical and strategic applications and their use within an e-business environment.

Further Design Topics:  OO methods, UML

Protecting information systems. Crime, privacy and controls

	
	
	
	
	
	
	
	

	13. Indicative Reading

Chafey, D et. al (2003), Business Information Systems - Technology, Development and Management Second Edition,  Financial Times Prentice Hall 

O’Brien, J, (2000), Introduction to Information Systems – Essentials for the Internetworked Enterprise (McGraw-Hill)

Curtis G et. al., (2002), Business Information Systems – Analysis, Design and Practice Fourth Edition, Addison-Wesley

Harry, M, (1997), Information Systems in Business, Financial Times Pitman Publishing.

Saltzinger, J.W. et. al. (2002), Systems Analysis and Design in a Changing World, Thompson Learning.

Chan, H (2001), E-Commerce Fundamentals and Applications, John Wiley and Sons


BS2031: e-Marketing

	
	
	
	
	
	
	
	

	2.
KAC Credits
	15
	Level:
	2
	Status 

	C
	
	

	
	

	3.
Subject
	Business Management
	Type:
	Taught

	
	
	
	
	
	
	
	

	4. Pre-requisites


Co-requisites 
	Students need some knowledge of marketing fundamentals. Completion of Introduction to Marketing would be an advantage.

None

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes

The aim of this course is to provide learners with a sound understanding of eMarketing that, in turn, gives the learner both confidence and a structure in which they can explore the exciting array of opportunities presented by the online experience:

By the end of this module learners will be able to:

aa) categorise a web site’s evolutionary stages

ab) ensure eMarketing activities are leveraged for maximum marketing benefits

ac) draw upon new models that can be used in a marketing plan

ad) advise on the impact that eMarketing has on each element of the marketing mix

ae) compare and contrast different eMarketing tools

af) demonstrate an understanding of the importance of resource budgeting

ag) draw an outline eMarketing plan which integrates online and offline control mechanisms

	

	6.
Catalogue Summary

The use of the Internet for marketing purposes becomes increasingly important. Therefore it is vital for marketers and other managers to fully understand the potential of this technology. There are a number of new rules involved such as speed of response top new customer enquiries, the strength of the brand, and corporate identity. These topics and others will be covered in this module.

	
	
	
	
	
	
	
	

	7.
Assessment Pattern

Group Assignment

Open Book assessment
	Weight %

50

50
	Pass Req

40% on Aggregate
	Comments

(Minimum 35% in group work

Minimum 40% in individual work)

	
	

	8.
Indicative Tutorial Team
	Roz Graham

	

	9.
Indicative Teaching Methods

The course will use a mixture of traditional lectures, case studies, exercises, videos and class discussions.


	10. Indicative Learning Activities
Indicative Learning Activities

Class Contact 

Student managed learning

Total:
	Hours

24
111

135
	Comments




	11. Sample Assignments

Students audit an existing web site to ascertain how it integrates eMarketing into strategic marketing communications. Recommendations for improvements with justifications should be offered. Students should prepare an eMarketing plan.

	
	
	
	
	
	
	
	

	12. Indicative Outline Content

· The eMarketing situation, objectives and strategies.

· E-Commerce driven change.

· Customers and eMarketing.

· The eMarketing mix.

· Tools for eMarketing.

· Writing the eMarketing plan.

	
	
	
	
	
	
	
	

	13. Indicative Reading

Essential Reading

Chaffy, D., Mayer, R., Johnston K. and Ellis-Chadwick, F. (2002) 2nd ed. Internet Marketing, Strategy and Implication and Practice, Pitman ISBN 0273643096

Additional Reading
Bickerton, P., Bickerton M. and Simpson-Holley K. (2000) Cyberstrategy - Business strategy for extranets, intranets and the Internet, Butterworth Heineman, ISBN 0750642033

Bickerton, P. and Bickerton M. (2000) Cybermarketing – How to use the Internet to market your good and services (2nd ed.) Butterworth Heineman, Oxford.

Chaston, I., (2000), E-Marketing Strategy, McGraw-Hill, ISBN 007709753X

Godin, S. (1999) Permission Marketing, Simon & Schuster, ISBN 0684856360

Locke, C (2000) The Cluetrain Manifesto, FT Corn ISBN 1903683009

Siegel, D. (1 999) Futurize Your Enterprise – business strategies in the age of e-customer, Wiley, ISB 0471357634

McGovern, G. (1999) The Caring Economy, Blackhall Publishing ISBN 1901657604.


BS2908: Employment Resourcing and Development

	
	
	
	
	
	
	
	

	2.
KAC Credits
	15
	Level:
	2
	Status 

	C
	
	

	
	

	3.
Subject
	Business Management
	Type:
	Taught

	
	
	
	
	
	
	
	

	4.
Pre-requisites

      Co-requisites
	None

None

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes

By the end of the module the student should be able to

ah) Critically evaluate the process of human resource planning in the light of current and future influences from the business environment 

ai) Explain, critically analyse and contrast the various approaches and methods employed in the process of recruitment and selection

aj) Discuss the purpose and various approaches taken to performance and reward management in the organisation

ak) Evaluate the approaches to and contribution of employee development in organisations in the light of current/future external influences.  

al) Analyse and evaluate current and future practical and ethical issues. e.g. managing diversity, work-life balance.   

	

	6.
Catalogue Summary

The module is aimed at providing students with a critical understanding of the framework and concepts that underpin a professional and ethical approach to the employment and development of people. Included in the module will be an exploration of the policies and practices applied in the recruitment, selection, socialisation, and development of employees in order to enhance the performance of the employing organisation. 

	
	
	
	
	
	
	
	

	7.
Assessment Pattern

Individual Assignment

Examination
	Weight %

50

50
	Pass Req

40% on Aggregate
	Comments

(Minimum 35% in each element)

	
	

	8.
Indicative Tutorial Team
	Richard Graham

	

	9.
Indicative Teaching Methods

Lectures, seminars, with the extensive use of case study material, students will be required to present seminar papers that critically evaluate currently employed policy and/or techniques in the field of employee resourcing and development.


	10. Indicative Learning Activities
Indicative Learning Activities

Lecture
Workshops 

Student managed learning

Total:
	Hours

12
12
111

135
	Comments




	11. Sample Assignments

Individual seminar paper presented to student group on allocated topic. Assessment will be based upon the written paper and the ability of the student to both present it orally and respond to questions posed by the student group and lecturer.

Individual Assignment – a recruitment and selection plan in respect of a specific job in a defined organisation. Students will be required to identify and justify the approach taken to defining the job, determining the methods of recruitment and selection, and  the appropriate performance review and reward strategy.  

	
	
	
	
	
	
	
	

	12. Indicative Outline Content

Human resource planning, the role of line managers and HR specialists in planning, resourcing and  development of staff, techniques used in recruitment and selection, the induction, socialisation and development of a positive psychological contract, The principles of, and techniques utilised in performance and reward management.

The national and organisational context of employee development, training needs analysis at organisational and individual level. The process of organisational and individual learning. Evaluation of employee resourcing and development policy and practice in an organisation

	
	
	
	
	
	
	
	

	13. Indicative Reading

Corbridge and Pilbeam (1998) Employment Resourcing, FT/Pitman 

Beardwell and Holden (2001). Human Resource Management (3rd edition) FT/Prentice Hall 

Torrington and Hall (2002). Human Resource Management (5th Edition) FT/Prentice Hall 

McGoldrick and Stewart (1996).  Human Resource Development, FT/Prentice Hall 

Stewart (1999). Employee Development Practice FT/Pitman 


BS2908W: Employment Resourcing and Development (WBL)

	
	
	
	
	
	
	
	

	2.
KAC Credits
	15
	Level:
	2
	Status 

	C
	
	

	
	

	3.
Subject
	Business Management
	Type:
	WBL

	
	
	
	
	
	
	
	

	4.
Pre-requisites

      Co-requisites
	None

None

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes

By the end of the module the student should be able to

(a)   Critically evaluate the process of human resource planning in the light of current and future 
       influences from the business environment 

(b)   Explain, critically analyse and contrast the various approaches and methods employed in the 
       process of recruitment and selection

(c)  Discuss the purpose and various approaches taken to performance and reward management in 
      the organisation

(d)   Evaluate the approaches to and contribution of employee development in organisations in the 
       light of current/future external influences.  

(e)   Analyse and evaluate current and future practical and ethical issues. e.g. managing diversity, 
       work-life balance.   

	

	6.
Catalogue Summary

This is a Work-Based learning Module (WBL). The module is aimed at providing students with a critical understanding of the framework and concepts that underpin a professional and ethical approach to the employment and development of people. Included in the module will be an exploration of the policies and practices applied in the recruitment, selection, socialisation, and development of employees in order to enhance the performance of the employing organisation. 

	
	
	
	
	
	
	
	

	7.
Assessment Pattern

Personal Development Plan
	Weight %

100%
	Pass Req

40%
	Comments

	
	

	8.
Indicative Tutorial Team
	Richard Graham

	

	9.
Indicative Teaching Methods

This is a Work-Based Learning (WBL) module. Students will receive an induction to explain the nature of WBL and to emphasise the aims and outcomes of this module and how they can be achieved in the workplace. Learning will take place at work, with supervision from the Business Management Group.


	10. Indicative Learning Activities
Indicative Learning Activities

WBl

Total:
	Hours

135

135
	Comments




	11. Sample Assignments

This is a Work-Based Learning (WBL) module. It is designed to be conducted in the workplace. Aims and outcomes will be achieved as part of a Personal Development Plan (PDP).

	
	
	
	
	
	
	
	

	12. Indicative Outline Content

Human resource planning, the role of line managers and HR specialists in planning, resourcing and  development of staff, techniques used in recruitment and selection, the induction, socialisation and development of a positive psychological contract, The principles of, and techniques utilised in performance and reward management.

The national and organisational context of employee development, training needs analysis at organisational and individual level. The process of organisational and individual learning. Evaluation of employee resourcing and development policy and practice in an organisation

	
	
	
	
	
	
	
	

	13. Indicative Reading

Corbridge and Pilbeam (1998) Employment Resourcing, FT/Pitman 

Beardwell and Holden (2001). Human Resource Management (3rd edition) FT/Prentice Hall 

Torrington and Hall (2002). Human Resource Management (5th Edition) FT/Prentice Hall 

McGoldrick and Stewart (1996).  Human Resource Development, FT/Prentice Hall 

Stewart (1999). Employee Development Practice FT/Pitman 


BS2901: Enterprise

	
	
	
	
	
	
	
	

	2.
KAC Credits
	15
	Level:
	2
	Status 

	C 
	Based on
	TO2007

	
	

	3.
Subject
	Business Management
	Type:
	Taught

	
	
	
	
	
	
	
	

	4.
Pre-requisites

      Co-requisites
	None

None

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes

On completion of this module students will be able: 

· To design a sensible project for a small business (Learning outcome 1)

· To write, present and defend a convincing business plan (Learning outcome 2)

· To discuss tenets of entrepreneurial culture (Learning outcome 3)

· To analyse key aspects of business practices (Learning outcome 4)

	

	6.
Catalogue Summary

This module provides you with the opportunity to learn about enterprise and entrepreneurial practices, especially in terms of small-business start-up. It is delivered by a multidisciplinary team of specialists (both academic and professional) and it has been specifically designed for students interested in being self-employed. What makes a good entrepreneur? How to write a convincing three-year business plan to get a loan from a bank or a funding agency such as the Regional Arts Boards or the National Lottery? How can you benefit from the complementarity of the public, private and voluntary sector? Which practical issues need to be considered in the setting up and running of a company? These are some of the key issues and concepts examined in this module. In terms of skills development, this module gives you the opportunity to further develop some key skills (such as teamwork and communication skills) but also to acquire new skills (such as research skills for market research). 

	
	
	
	
	
	
	
	

	7.
Assessment Pattern

Group Presentation and debate 
(to assess learning outcomes 1, 2, 4)

Individual assignment (outcome 3)
	Weight %

50


50
	Pass Req

40% on Aggregate
	Comments

(Minimum 35% in group work

Minimum 40% in individual work)

	
	

	8.
Indicative Tutorial Team
	Dr Loykie Lominé, Richard Graham

	

	9.
Indicative Teaching Methods

Lectures, tutor-supported group-work, guest lectures 


	10. Indicative Learning Activities
Indicative Learning Activities

Lecture
Tutorials  

Student managed learning

Total:
	Hours

33
2
100

135
	Comments




	11. Sample Assignments
Group project:       (To assess learning outcomes 1,2 and 4)
Working in small teams (of about 44 students) you have to design and develop a business project which you will present and discuss week 11. That group assignment falls into two parts: 

· A 20 minute presentation of your business project;

· A 15 minute discussion of your project with the panel.

To support your presentation you must submit a substantial portfolio composed at least of the following documents:

· A front sheet with your names  and student numbers

· A one-page summary of your project

· A comprehensive copy of your business plan

You are also encouraged to include any information that might support your project, such as:

· Evidence of research carried out (e.g. market research) 

· Maps of catchment areas, photos of buildings, design of facilities 

This portfolio must be presented in a business-like fashion, which notably means that it should include a table of contents (with due references to sections or page numbers) and that it should be consistent in the use of fonts, colour schemes etc.

Individual assignment project:      (To assess learning outcome 3)
What makes a good entrepreneur? Discuss with particular reference to one industry sector of your choice. 

	
	
	
	
	
	
	
	

	12. Indicative Outline Content

Week 1-4:  Introducing entrepreneurship and small business start-up

Phase 5-8:  Enterprise in relation to the students’ choice of industry sector (e.g. entertainment, hospitality, leisure…) 

Phase 9-12:  Interdisciplinary issues: making links between the practice of different industries and different sectors 

	
	
	
	
	
	
	
	

	13. Indicative Reading

All the following texts are available in the library: 

Barrow, C. (ed) (2000) Setting up and managing your own business, 2nd. edition, Kensington: West Productions

Binks, M. (1990) Entrepreneurship and economic change, London: McGraw-Hill

Caves, R. E. (2000) Creative industries: contracts between art and commerce, London: Harvard University Press

Chell, E. (1991) The entrepreneurial personality: concepts, cases and categories, London: Routledge

Clayton, P. E. (1995) Law for the small business, 8th edition, London: Kogan 

Deakins, D. (1996) Entrepreneurship and small firms, London : McGraw-Hill

Flad, J. M. (ed) (1993) Heritage : conservation, interpretation and enterprise, London: Donhead Publishing

Freakley, V. (1996) Essential guide to business in the performing arts, London: Hodder & Stoughton

Greenfield, S. (1998) Contract and control in the entertainment industry, Aldershot: Ashgate

Groth, L. (1999) Future organizational design: the scope for the IT-based enterprise, Chichester: Wiley

Gundry, L. K. (1996) Field casework: methods for consulting to small and startup businesses, London: Sage

Hall, G. (1995) Surviving and prospering in the small firm sector, London: Routledge

Hill, E. (1995) Creative arts marketing, Oxford: Butterworth-Heinemann

Hilton, J. (1997) The arts promoters' pack, 2nd edition, Loughborough: East Midlands Arts

Jennings, R. (1994) Business elites: the psychology of entrepreneurs and intrapreneurs, London: Routledge

Jones, G. (1998) Starting up: how to launch and grow the new business, 4th edition, London: Pitman

Lewis, J. (1990) Art, culture and enterprise: the politics of art and the cultural industries, London: Routledge

McDonnell, M. (1999) Festival and special event management, London: Wiley

Morrison, A. J.  et al. (1999) Entrepreneurship in the hospitality, tourism and leisure industries, Oxford: Butterworth-Heinemann

Passman, D. S. (1995) All you need to know about the music business, Harmondsworth: Penguin

Price, C. (2000) The Internet entrepreneurs: business rules are good, break them, London: ft.com

Proctor, N. N. (1994) The enterprise handbook for young enterprise and mini-enterprise, London: Tudor Business Publishing

Summerton, J. (1995) Through the maze : a do-it-yourself guide to planning in the arts, Exeter: South West Arts

Swarbrooke, J. (2002) The development and management of visitor attractions, 2nd edition, Oxford: Butterworth-Heinemann

Webb, P. (1999) Small business handbook : an entrepreneur's guide to starting a business, London: Pitman

Witts, R. (1998) Artist unknown: the alternative history of the Arts Council, London: Little Brown

Zimmerer, T. W. (2001) Essentials of entrepreneurship and small business management, 3rd edition, Upper Saddle River, N.J.: Prentice Hall

Websites of interest: 

Arts Council:   www.artscouncil.org.uk

Department of Culture, Media and Sport:   www.culture.gov.uk 

Health and Safety:   www.hse.gov.uk

Leisurehunt:   www.leisurehunt.com

Museums:   www.24hourmuseum.org.uk

National Trust:   www.nationaltrust.org.uk

Rank Group:   www.rank.com

Sports Council:   www.sportengland.org 

StarUK:   www.staruk.org.uk 

Virgin Group:    www.virgin.com

Yellow Pages:    www.yell.co.uk


BS2911: Networking and the Internet

	
	
	
	
	
	
	
	

	2.
KAC Credits
	15
	Level
	2
	Status 

	C 
	Based on
	BS2011

	
	

	3.
Subject
	Business Management
	Type
	Taught

	
	
	
	
	
	
	
	

	4.
Pre-requisites
Some knowledge of Business Computing


Co-requisites
None

	
	
	
	
	
	
	
	

	5. Aims/Learning Outcomes

This module aims to provide a general understanding of the technologies used to build computer networks, and insight into the capabilities and limitations that determine the value of networks to Business.

At the end of the module, students will:

(a)   have built on earlier concepts relating to computer systems;

(b)   understand the theory underpinning network technology;

(c)   have studied current network configurations applicable to business; 

(d)   understand Internet technologies;

(e)   have accumulated sufficient practical experience of Internet services to understand how to 
       apply them to business;

(f)   be able to review innovations in network technology in a critical manner, without succumbing 
       to fashion.

	

	6.
Catalogue Summary

This module will cover the concepts of: 
Networking theory; Local- and Wide-Area networks; Transmission technologies such as fibre, cable and satellite communications; Protocols such as TCP/IP, Ethernet and SNA; The effect of network traffic and bottlenecks; Network configuration and design; Network security; Impact of new types of network traffic (multimedia, broadcasting, Internet telephony).

Skills covered will include:-
Use of the World Wide Web for research and for publishing information; Advanced web-page design.

	
	
	
	
	
	
	
	

	7.
Assessment Pattern

Assignment
Examination
	Weight %

50
50
	Pass Req

40% on Aggregate
	Comments

(Minimum 35% in each element)

	
	

	8.
Indicative Tutorial Team
	Eric Bodger

	

	9. Indicative Teaching Methods

Lectures, demonstrations, workshops


	10. Indicative Learning Activities

Indicative Learning Activities

Lecture
Practical 

Student managed learning

Total:
	Hours

26
13
96

135
	Comments



Including web-site project


	11. Sample Assignments

Build a Web site to address a defined business requirement.  Document the development process, paying due attention to the requirements and scope of the project, considerations that determined the design, and how the site was tested.  Analyse the effectiveness of the site, and describe any changes that could be made in future to improve the business value of the site.

	
	
	
	
	
	
	
	

	12. Indicative Outline Content

This module addresses the theoretical aspects of networking and seeks to apply them in a business context.  It will cover the concepts of:- Networking theory; LANs and WANs; Networking theory; Local- and Wide-Area Networks; Transmission technologies such as fibre, cable and satellite communications; Protocols such as TCP/IP, Ethernet and SNA; The effect of network traffic and bottlenecks; Network configuration and design; Network security; Impact of new types of network traffic (multimedia, broadcasting, Internet telephony, virtual reality).

Skills covered will include:-

Use of the World Wide Web for research and for publishing information; Advanced web-page design. 



	13. Indicative Reading

Rosen (1997) Looking into Intranets and the Internet – Advice for Manager, London, McGraw Hill

Computer Architecture and Operating Systems

O’Gorman, John (2000). Operating Systems (Macmillan).

Theaker, Colin J. & Brookes, Graham R (1993). Concepts of Operating Systems (Macmillan).

Deitel, Harvey M (1990). Operating Systems (Addison-Wesley)

Willis, Neil (1993). Computer Architecture and Communications (Blackwell) (2nd edition).
HTML and Internet

Niederst, Jennifer (2000). HTML pocket reference. (O'Reilly,  London).

Niederst, Jennifer (2001). Web Design in a Nutshell (O'Reilly,  London) 2nd edition.

Evans, Tim (1995). 10 Minute Guide to HTML (QUE publishing). 

Rosen, Anita (1997). Looking into Intranets & the Internet (Amacom) – to be used with care. Chapter 7 is an excellent summary of how to deploy a web site.

Shelley, J. (2001) XHTML and CSS explained. (London, Babani) 

Turkenburg, M. Learning to write a web page An excellent introduction, developed from a course for children – at http://www.ysbl.york.ac.uk/~mgwt/KKwebcourse/ 

Willard, Wendy (2002). HTML: A Beginner's Guide (Osborne McGraw-Hill)
Lewis, R & Rush, D (2002) KAC web design site, see http://www.wkac.ac.uk/designproject/ 


BS2913: Qualitative Research For Business

	
	
	
	
	
	
	
	

	2.
KAC Credits
	15
	Level:
	2
	Status 

	C
	Based on
	BS2016

	
	

	3.
Subject
	Business Management
	Type:
	Taught

	
	
	
	
	
	
	
	

	4.
Pre-requisites
None


Co-requisites
None

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes

(a) In terms of knowledge and understanding: 

By completion of the module, students will be able: 

· To appreciate the differences and complementarity of qualitative and quantitative research (Learning Outcome 1: LO.1)

· To collect qualitative data using a variety of methods and tools (LO.2)

· To analyse qualitative data using appropriate models and techniques (LO.3)

· To discuss issues of research ethics (LO.4)

· To design and evaluate research proposals for business and management purposes (LO.5)

(b) In terms of skills: 

The module gives students the opportunity to develop: 

· Research skills (especially qualitative research skills)

· ITC (information technology and communication) skills 

· Writing skills (especially report writing) 

	

	6.
Catalogue Summary

This module introduces students to the theory and practice of qualitative research. It enables them to develop qualitative research skills (e.g. conducting a focus-group or carrying out contents analysis) particularly important in fields such as marketing and organizational research. The theoretical/conceptual dimension of the module helps students better understand issues such as research ethics and the use of research for business and management purposes. Complementing the module on quantitative research, this module also prepares students for their final year projects.   

	
	
	
	
	
	
	
	

	7. Assessment Pattern

Coursework (to assess LO 2 & 3)

Exam (to assess LO 1, 4, 5)
	Weight %

50

50
	Pass Req

40% on Aggregate
	Comments

(Minimum 35% in each element)

	
	

	8.
Indicative Tutorial Team
	Dr Loykie Lomine

	

	9.
Indicative Teaching Methods

Class based (lectures for theoretical and conceptual input)

· Tutorials

· Online support (using websites such as www.quals-for-business.com specifically designed by the module tutor to help teach research methods to business students).


	10. Indicative Learning Activities

Lectures & direct interaction with tutor

Practical research activities (data collection)

Analysis of data collected

Online activities

Further reading

Write up coursework assignment

Revision for exam

Total:
	Hours

12

12

36

15

20

20

20

135
	Comments

(3hr for each hr of data collected)

(3hr per learning outcome)

(4hr per learning outcome)


	11. Sample Assignments

(1) Coursework: Carry out a simple business research project using qualitative research methods (focus group, qualitative interviewing and contents analysis) 

(2) Sample exam questions: 

- Explain and illustrate key criteria used to ensure the quality of qualitative research projects.  

· Discuss and illustrate the key principles of research ethics. 

· Illustrate how participant observation can be used by business organisations.  

· Present a variety of non-obtrusive qualitative research methods, and illustrate how they can be used for commercial and professional purposes.  

· Compare and contrast quantitative research and qualitative research, and use examples to suggest how they can be integrated in a business research project. 

	
	
	
	
	
	
	
	

	12. Indicative Outline Content

(This outline reflects the structure of www.quals-for-business.com created to support students enrolled on this very module)

1. Introduction to the principles of qualitative research – this corresponds to LO.1

2. Data collection (methods of qualitative data collection: focus group, qualitative interviewing etc. which the students all have to practice and reflect upon) – LO.2

3. Data analysis (methods of qualitative data analysis such as contents analysis etc. -- which the students all have to practice and reflect upon)  – LO.3

4. Ethical issues (anonymity, confidentiality etc.) – LO.4

5. Further issues (reliability, validity, research design etc.) – LO.5

	
	
	
	
	
	
	
	

	13. Indicative Reading

Textbooks only represent a minor part of the resources used for this module. 

Useful textbooks include: 

Cassell, C. & Symon, G. (1994) Qualitative Methods in Organisational Research, London: Sage 
Denzin, N. & Lincoln, Y. (eds) (1994) Handbook of Qualitative Research, London: Sage
Hussey, J. & Hussey, R. (1997) Business Research: A Practical Guide for Undergraduate and Postgraduate Students, Basingstoke: Macmillan 
Mason, J. R. (1996) Qualitative Researching, London: Sage
Saunders, M. et al. (2002) Research Methods for Business Students, 3rd edition, London: Pitman
Silverman, D. (2000) Doing Qualitative Research: A Practical Handbook, London: Sage 
There are hundreds of (academic) websites dedicated to qualitative research (though very few about qualitative research for business and management). A critical, annotated list is given on the links page of www.quals-for-business.com. The most noteworthy website may is probably Dr Kerlin’s website: http://kerlins.net/bobbi/research/qualresearch


BS2913W: Qualitative Research (WBL)

	
	
	
	
	
	
	
	

	2.
KAC Credits
	15
	Level:
	2
	Status 

	C
	
	

	
	

	3.
Subject
	Business Management
	Type:
	Work-based learning

	
	
	
	
	
	
	
	

	4.
Pre-requisites

      Co-requisites
	None

None

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes

In terms of knowledge and understanding: 

By completion of the module, students will be able: 

· To appreciate the differences and complementarity of qualitative and quantitative research (Learning Outcome 1: LO.1)

· To collect qualitative data using a variety of methods and tools (LO.2)

· To analyse qualitative data using appropriate models and techniques (LO.3)

· To discuss issues of research ethics (LO.4)

· To design and evaluate research proposals for business and management purposes (LO.5)

In terms of skills: 

The module gives students the opportunity to develop: 

· Research skills (especially qualitative research skills)

· ITC (information technology and communication) skills 

· Writing skills (especially report writing) 

	

	6.
Catalogue Summary

This is a Work-Based Learning (WBL) module. This module introduces students to the theory and practice of qualitative research. It enables them to develop qualitative research skills (e.g. conducting a focus-group or carrying out contents analysis) particularly important in fields such as marketing and organizational research. The theoretical/conceptual dimension of the module helps students better understand issues such as research ethics and the use of research for business and management purposes. Complementing the module on quantitative research, this module also prepares students for their final year projects.   

	
	
	
	
	
	
	
	

	7.
Assessment Pattern

Personal Development Planning
	Weight %

100%
	Pass Req

40%
	Comments



	
	

	8.
Indicative Tutorial Team
	Dr Loykie Lomine

	

	9.
Indicative Teaching Methods

This is a Work-Based Learning (WBL) module. Students will receive an induction to explain the nature of WBL and to emphasise the aims and outcomes of this module and how they can be achieved in the workplace. Learning will take place at work, with supervision from the Business Management Group.

Online support (using websites such as www.quals-for-business.com specifically designed by the module tutor to help teach research methods to business students).


	10. Indicative Learning Activities
Indicative Learning Activities

Work based learning
Total:
	Hours

135

135
	Comments




	11. Sample Assignments

This is a Work-Based Learning (WBL) module. It is designed to be conducted in the workplace. Aims and outcomes will be achieved as part of a Personal Development Plan (PDP).

	
	
	
	
	
	
	
	

	12. Indicative Outline Content

(This outline reflects the structure of www.quals-for-business.com created to support students enrolled on this very module)

Introduction to the principles of qualitative research – this corresponds to LO.1

Data collection (methods of qualitative data collection: focus group, qualitative interviewing etc. which the students all have to practise and reflect upon) – LO.2

Data analysis (methods of qualitative data analysis such as contents analysis etc. which the students all have to practise and reflect upon)  – LO.3

Ethical issues (anonymity, confidentiality etc.) – LO.4

Further issues (reliability, validity, research design etc.) – LO.5

	
	
	
	
	
	
	
	

	13. Indicative Reading

Textbooks only represent a minor part of the resources used for this module.  Useful textbooks include: 

Cassell, C. & Symon, G. (1994) Qualitative Methods in Organisational Research, London: Sage 

Denzin, N. & Lincoln, Y. (eds) (1994) Handbook of Qualitative Research, London: Sage

Hussey, J. & Hussey, R. (1997) Business Research: A Practical Guide for Undergraduate and Postgraduate Students, Basingstoke: Macmillan 

Mason, J. R. (1996) Qualitative Researching, London: Sage

Saunders, M. et al. (2002) Research Methods for Business Students, 3rd edition, London: Pitman

Silverman, D. (2000) Doing Qualitative Research: A Practical Handbook, London: Sage 
There are hundreds of (academic) websites dedicated to qualitative research (though very few about qualitative research for business and management). A critical, annotated list is given on the links page of www.quals-for-business.com. The most noteworthy website may is probably Dr Kerlin’s website: http://kerlins.net/bobbi/research/qualresearch


BS2916: Understanding Markets

	
	
	
	
	
	
	
	

	2.
KAC Credits
	15
	Level:
	2
	Status 

	C
	
	

	
	

	3.
Subject
	Business Management
	Type:
	Taught

	
	
	
	
	
	
	
	

	4.
Pre-requisites

      Co-requisites
	None

None

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes

(a)   to enable students to analyse market fundamentals

(b)   to enable students to identify and apply market indicators

(c)   to enable an understanding of market development through the study of business and trade    
       cycles 

(d)   to facilitate the development of learning in key economic areas

(e)   to facilitate the use of statistical methods in understanding markets

(f)   to facilitate learning with mathematical formulae to aid forecasting and interpretation.

	

	6.
Catalogue Summary

An understanding of markets is a crucial element of business growth.  The module develops themes raised in the level 1 module in economics and provides a bridge to the greater critical depth and analysis demanded at level 3.   The module will provide an understanding of the market at the micro and macro levels.  The level of analysis debate and the techniques associated with it will be inspected and discussed.  The issues which are raised by globalisation and the regulatory demands on the world economy will be assessed in light of the recent literature and practical developments in this area.  The increasing complexity and nexus of relations that bring buyers and sellers together will be assessed in depth.  Further topics in the module will include an understanding of market structures, systems and power.  The issue of development and the introduction of markets in the developing world will be considered through the presence of an active international business community.

	
	
	
	
	
	
	
	

	7.
Assessment Pattern

Group debate

Exam
	Weight %

50

50
	Pass Req

40% on Aggregate
	Comments

(Minimum 35% in group work

Minimum 40% in individual work)

	
	

	8.
Indicative Tutorial Team
	Dr Paul Sheeran

	

	9.
Indicative Teaching Methods

Lectures, tutorials, guest speakers, computer workshops and field visits.


	10. Indicative Learning Activities
Indicative Learning Activities

Lecture
Tutorials 

Student managed learning

Total:
	Hours

12
12
111

135
	Comments




	11. Sample Assignments

Example of statement for group debate.

“Governments should intervene in the markets to ensure that they operate efficiently”.

	
	
	
	
	
	
	
	

	12. Indicative Outline Content

Study and application of market indicators

Study of business and trade cycles 

Assessment of critical markets

Use of statistical methods in understanding markets

Recognition and use of working with mathematical formulae to aid forecasting and interpretation

	
	
	
	
	
	
	
	

	13. Indicative Reading

Key texts:

Heather, K (2000), Understanding Economics, London: Prentice Hall.

Marrewijk, C.V. (2002) International Trade & The World Economy, Oxford: Oxford University Press.

Scholte, J.A. (2002), Globalization, Basingstoke: Palgrave.

Further reading:

Atkinson, B. & Johns, S. (2001), Studying Economics, Palgrave Study Guides, Palgrave.

Cole, K (1995), Understanding Economics, Pluto Press.

Curwen, P. (ed) (1990), Understanding the UK Economy, Macmillan Education.

Ferguson, K. (2002), Essential Economics, Basingstoke: Palgrave.

Harbury, C. & Lipsey, R.G. (1989), An Introduction to the UK Economy, Pitman Publishing

Hutton, W. (1995), The State We’re In, London: Cape.

Kitson, A. and Cambell, (1996), The Ethical Organisation, Macmillan Press.

Lipsey, R.G. & Chrystal, K.A. (1999), 9th edition, Principles of Economics, Oxford University Press. 

Marshall, E. (1993), Business and Society, Routledge

Mulhearn, C. et al (2001), Economics For Business, Palgrave Foundations 

Smith, K. & Johnson, P. (1996), Business Ethics and Business Behaviour, Thomson Business Press. 

Tribe, J. (1999), 2nd Edition, The Economics of Leisure and Tourism, Butterworth Heinemann.

Underhill, G. & Stubbs, R. (1994), Political Economy and the Changing Global Order, Macmillan.

Vaitilingam, R (2001), The Financial Times Guide to Using Economics and Economics Indicators, Pitman.
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